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What is the history of Southern 
Launch? What are your current plans?

Southern Launch started as a dream 
back in 2017 and became my full-time 
employment as CEO since September 
2018. We now have a dedicated team 
developing infrastructure, procedures 
and engaging customers to enable 
launches from South Australia for the 
small launcher market.

Our key objective is to complete 
the building of the Whalers Way 
launch site located near Adelaide in 
South Australia as well as demonstrate 
a launch by the end of 2020. This 
has not been done for 50 years in 
Australia and we want to have the 
facility licence and launch permit 
ready at that time to offer commercial 
operations.

Our decision process included our 
key objective to be close to the launch 

site and we explored 15 locations 
across the southern coastline of 
Australia before we chose Whalers 
Way. Our HQ will be in Adelaide 
for logistics reasons with the added 
benefit that the Australian Space 
Agency and many future customers 
are also nearby. We have important 
factors such as site security and data 
security to consider for our clients to 
operate commercially from the site.

I understand that you are  
focused on the small satellite  
and cubesat markets in Australia. 
Could you explain more about 
this? What applications will these 
satellites serve?

The world is experiencing a dramatic 
shift in launch demand, from a few 
big equatorial satellites to thousands 
of smaller satellites in polar orbits. 
Southern Launch was designed from 
the outset to capture this ‘New Space’ 
polar small satellite launch demand.

Applications include Earth 
observation and the flow down of new 
products and services in this rapidly 
expanding commercial market. Data 
monitoring from space including 
shipping and navigation services are 
also key areas as well as search and 
rescue, 5G internet from space and a 
multitude of services for aircraft.

Have you joined the SmartSat  
CRC? Please elaborate on  
this opportunity.

Yes, we are very interested in 
launching satellites that the SmartSat 

CRC will manufacture. We are 
teamed with SCISYS Germany who 
are strong in satellite monitoring 
and control (EU Galileo and 
EGNOS programs, deep space 
missions and future off-Earth mining 
opportunities).

How do you compare your launch 
opportunities to the other launch 
sites around the world and 
the increasing number of new 
spaceports?

We are dedicated to providing 
polar launches out over the Great 
Australian Bight and differentiate 
ourselves on safety, launch window 
frequency, launch schedule flexibility 
and launch site accessibility.

How has the space law and 
legislation for launches including 
insurance and licences affected 
your business to set up the launch 
site in Australia?

This is a brave new world for 
Australia with lots of unknowns 
that will take time to explore and 
understand. Issues such as liability 
and safe rocket operations are of 
paramount importance. The new 
Space Act 2018 and proposed Rules 
are yet to be exercised.

But it’s great fun, seeing and 
participating in the state and federal 
governments’ combined solutions.

Who will be your biggest 
customers: commercial, 
government, defence?

Both government and defence are 
looking for a commercial service. We 
are commercially driven to compete 
with the other spaceports around  
the world.

How does Equatorial Launch 
Australia (ELA) in the Northern 
Territory affect your business? 
Is it a competitor or does it 
complement your business?

We see them as an amazing 
complement to us! The team at ELA 
are doing a fantastic job. We see 
their equatorial launch service as 
complimentary, for example there 
is the option to use the Darwin to 
Adelaide train line so a customer 
can move people and equipment, 
including rockets between the two 
sites (4,000km, two-day trip), and 
have access to both polar (with SL) 
and equatorial (with ELA) launches.

How many people work at 
Southern Launch? Do you intend to 
employ new staff soon? If so, what 
roles are typically needed?

We currently have three full-time 
staff and some part-time. We will 
need people with engineering, 
mathematics and project 
management backgrounds to blaze 
a trail where no roads exist yet and 
they must have that ‘can-do’ attitude. 
We are looking for Australians who 
want to have a go!

Looking forward to New Space 
developments in the next five 

years, do you have any insights into 
the market and growth potential?

We see many small-sized companies 
being able to compete against larger 
space-based satellite service providers 
due to small satellite technology 
advancements. The lower smallsat 
financial barrier to entry means they 
potentially have a quicker time to 
market. Just-in-time access to space 
is a core requirement of their business 
models – exactly what Southern 
Launch will be providing. They will 
continue to challenge the larger 
satellite manufacturers, iterating 
their satellites faster to develop new 
technologies and serve new markets.

What sets Australia apart in the 
global commercial space world? 
What unique offering is Australia 
able to capitalise on?

We believe being a late entrant to the 
global space industry is a real benefit 
to Australia. We don’t have ‘lingering 
baggage’ or pre-conceived ideas and 
this is shown by the SmartSat CRC. We 
have a unique offering to exploit new 
markets – Australia is a world leader 
in artificial intelligence (AI), advanced 
manufacturing and mining so we are 
well positioned in space mining and 
autonomous systems opportunities.

Do you offer internships, 
apprenticeships or traineeships?

Yes, absolutely! STEM outreach, and 
providing young Australians with 

space experience, is one of our core  
tenets. We have just had two interns 
(law and media) finish and are starting 
a new intern shortly. Our interns 
usually work for approximately 20  
days on an Australian-relevant space-
related topic.

What challenges do you see ahead 
in the short and medium terms?

The key is getting people to 
understand that Australia can achieve 
space! It is not just the domain for the 
EU, Russia, US and China, etc. ‘Space’ 
is fortunately an easy ‘sell’ with the 
younger generations – as Anthony 
Murfett, Deputy Head at the Australian 
Space Agency says, “space and 
dinosaurs excite kids today”.

Are there any areas of space that 
you think require more attention, 
effort or funding?

Yes, we need to bust the bureaucracy! 
This starts with a shift in the way 
people approach legalisation – a 
‘yes we can’ attitude rather than ‘no 
we can’t’. A good example of ‘yes 
we can’ is how the South Australian 
Government has established a task 
force to guide our project through the 
required state regulations. Fantastic!

Finally, do you have any 
recommendations for people 
wanting to get into the space 
business?

Do your research and have a go! n
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